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150+
Countries and  

Territories

WHO WE ARE

VISION
A well-diversified, brand-building powerhouse of unrivaled creativity and innovation.

The Estée Lauder Companies – A Sustainable Growth Story 

The Estée Lauder Companies is a leader in global prestige beauty,  
a growing, dynamic industry that benefits from favorable long-term  
demographic trends. We are the only major company focused solely 
on prestige beauty. Through our powerful portfolio of more than 
25 well-diversified brands and our global presence, we appeal to a 
broad consumer demographic. Our Company is balanced by product 
categories, geographies and channels and prioritizes superior quality  
for our products. Our strong business model, fueled by our multiple 
engines of growth, has produced consistent and sustainable results,  
and our Company has consistently grown sales at a faster rate than  
global prestige beauty.

We are keenly focused on long-term value creation. Our 10-year 
Compass, an important long-range planning tool, helps us anticipate 
emerging trends and allocate resources to the most promising areas as 
consumer and market dynamics shift. Our continued financial discipline, 

cost savings programs and productivity improvements provide 
resources to pursue high-growth opportunities, invest in capabilities 
and position us to deliver strong earnings growth. Our strong financial 
position and cash flow from operations have supported our capital 
investments and acquisition strategy, while providing ample funds to 
return cash to stockholders through share repurchases and dividends. 

With an unparalleled portfolio of authentic, aspirational brands,  
well suited to consumers around the world, we are uniquely positioned 
to capture a larger share of consumers’ beauty choices. We anticipate, 
identify and target the fastest growing and most profitable areas  
and leverage and expand our brand portfolio to grow in established 
markets and develop in emerging markets. Our goal remains to exceed 
global prestige beauty sales growth by at least one percentage point 
annually and deliver double-digit constant currency increases in 
earnings per share.
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WE ARE POSITIONED FOR LONG-TERM SUSTAINABLE GROWTH

SEPTEMBER 2016 
This fact sheet contains forward-looking statements that involve risks and uncertainties. Please refer to the Company’s recent SEC filings 
or website for further details regarding risk factors and other factors that could cause actual results to differ materially from expectations.  

FISCAL 2016 HIGHLIGHTS

• Delivered strong adjusted net sales and earnings per share growth  
and cash flow from operations

• Grew net sales ahead of prestige beauty worldwide; achieved constant 
currency sales growth in all geographic regions and product categories 

• Generated double-digit constant currency sales growth in makeup 
and fragrance.  Achieved strong double-digit sales growth in M•A•C, 
luxury brands, the U.K., emerging markets, and online, specialty-multi 
and retail store channels 

• Surpassed $1 billion in online net sales for the first time

• Grew adjusted earnings per share 13% in constant currency

• Acquired By Kilian, a prestige fragrance brand, and made a minority 
investment in Dr. Jart+, one of South Korea’s promising, high-growth 
skin care brands

• Launched Leading Beauty Forward, a multi-year initiative to reduce 
costs, leverage growth, increase efficiency and agility and reinvest  
in brands and capabilities to help drive sustainable, long-term growth

• Returned more than 100% of free cash flow to stockholders through 
share repurchases and dividends; raised dividend rate by 25%
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RESOURCES AND CAPITAL INVESTMENTS

• Creativity and innovation 

• Consumer insights and analytics

• Brand building

• Digital and social media

• Retail stores

• Omnichannel

• Information systems and technology

LONG-TERM STRATEGY

• Be consumer inspired and creativity driven

• Optimize prestige brand portfolio

• Enhance global leadership in prestige makeup, skin care,  
and fragrance, with a focus on artisanal and luxury fragrances

• Solidify and expand geographic presence and consumer reach 

• Diversify and strengthen distribution channels

• Maximize 360-degree consumer engagement at retail and  
through digital and social media

• Drive breakthrough cost efficiencies and accelerate the agility  
and flexibility of our organization

CORE VALUES

• Passion, quality and excellence in everything we do

• Prestige image and style

• Outstanding service

• Ethics and integrity

• Entrepreneurial spirit

• Respect for our people and consumers

CORPORATE RESPONSIBILITY

• Build brand equity through sustainable product, package  
and service innovation

• Mitigate sourcing risks through ongoing commitments  
to responsible sourcing

• Reduce resource use and waste

• Invest with communities and causes that create positive  
social impact

• Attract, develop and retain a diverse, creative, agile and  
talented workforce
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Operating
Income*

20%21%

59%

l  The Americas    l  Europe/Middle East/Africa     l  Asia/Pacific

$11.26
Net Sales in billions‡

$2.96
Diluted Net Earnings Per Common Share‡

$1.79
Cash Flow in billions‡

YEAR ENDED JUNE 30

FINANCIAL HIGHLIGHTS

NET SALES GROWTH‡ TOTAL STOCKHOLDER RETURN

l  As reported          l  Adjusted for accelerated sales orders, restructuring and/or other charges

‘1 2 ‘1 3 ‘14 ‘15 ‘16

As reported 10.3% 4.8% 7.7% (1.7)% 4.5%

Adjusted as reported N/A N/A 6.0% 1.6% 2.8%

Constant currency 10.2% 5.9% 8.4% 3.0% 9.0%

Adjusted constant 
currency

N/A N/A 6.5% 6.4% 7.2%

‡ During fiscal 2016, the Company recorded restructuring and other charges of approximately $135 million (approximately $91 million after tax) equal to $.24 per diluted common share.  As a result 
of the Company’s July 2014 implementation of its Strategic Modernization Initiative, approximately $178 million of accelerated sales orders were recorded as net sales and approximately $82 million 
in net earnings, equal to approximately $.21 per diluted common share in fiscal 2014 that would have occurred in the Company’s fiscal 2015 first quarter. Fiscal 2015 results were adversely impacted 
by the same amounts. The fiscal 2016 net sales and operating results comparisons to fiscal 2015 were favorably impacted by the acceleration of sales orders. Additionally, in fiscal 2015 and 2014, the 
Company recorded charges related to the remeasurement of net monetary assets in Venezuela of approximately $5 million and $38 million, respectively, as well as charges associated with restructuring 
activities in each of fiscal 2014, 2013 and 2012.  Fiscal 2013 also included a charge for the extinguishment of debt of approximately $19 million. Refer to the Investors section of the Company’s website, 
www.elcompanies.com, for additional information about non-GAAP measures used herein.

CONTACT INFORMATION

FISCAL 2016 RESULTS BY PRODUCT CATEGORYFISCAL 2016 RESULTS BY GEOGRAPHIC REGION

Operating
Income*

5% 3%

48%44%

The Estée Lauder Companies Inc.  |  767 Fifth Avenue, New York, NY 10153 | www.elcompanies.com

INVESTOR Dennis D’Andrea, Vice President, Investor Relations | 212 572 4384 | ddandrea@estee.com
RELATIONS Eleanor F. Powell, Executive Director, Investor Relations | 212 572 4088 | epowell@estee.com
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l  From operations reported
l  From operations adjusted for accelerated sales orders
l  Free cash flow reported
l  Free cash flow adjusted for accelerated sales orders

l  Skin Care    l  Makeup    l  Fragrance    l  Hair Care    l  Other

Net 
Sales

42%

39%

19%

Net 
Sales

39%

42%

13%
5% 1%

9.72

‘1 2 ‘13 ‘14 ‘15

9.71

10.18

10.97

10.78

10.96
11.26

‘16

10.79

‘1 2 ‘13 ‘14 ‘15

3.05

2.96

3.06
3.20

2.82
2.952.64

2.16
2.27

‘16

2.58

‘12 ‘13 ‘14 ‘15

1.79

.71

1.94

1.47

1.54

.77

‘16

1.77
1.71

1.23

1.20
1.03

1.30

1.26

*Excludes restructuring charges.

l  The Estée Lauder Companies      l  S&P 500      l  Peer Group
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